/<digital agency>

OpPUVIEHTNPOBOUHBIE LLEHDbI Ha Pas3paboTKy rpadurdecKiix v web makeTos.
OKoHUYaTENbHYO CTOMMOCTb MOXHO HA3BATb MOC/E MONYUEHMS TEXHHUECKOro
3ajaHVis, cornacoeaHis o6bema pPaboT, NCXOAs N3 KadecTsa
NPEeAOCTaBAIEMOro 3akasukomM MaTepumana i CPOYHOCTY VICMONHEHIS
3akasa. Kateropuis TPYAOEMKOCTY 3aKasa 3aBUCUT OT — BPEMEHV
B3aVIMOAEVICTBISA C 3aKa3HMKOM, KOMYECTBa rpadpurHecKyix 9NeMeHToB
odOopMEHs, KadecTBa NPEACTABNEHHbIX MaTepunanos, pasmepa ¢ainos,
KP€aTBHOCTI NCTONHEHS.

I-a kaTeropwms 2-g KaTeropus

LleHa Ha cosfaHme makeTa no LleHa Ha cospaHume makeTa "c
rOTOBbIM MaTepuanam 3aKasuuka: Hyns" no s3afaHHOI 3aKasuKoM
9CKU3bl, NOAPOBHOE TEXHNHECKOE Teme. ONTUMINBALL/S TEKCTOB,
3ajaHvie, OTPEAaKTUPOBaHHbIE noa6op v o6paboTka
TEKCTOBbIE MaTepuanbl, 1N306paXKeHi BXOANT B
vinmocTpawunn n doTorpadumn, He cToMOCTb. CpPOYHOCTb.
Tpeobywlue o6paboTKiA.

~— WEB-PAGPABOTKA

CtoummocTb (py6.)
Cpokin paspaboTki

HawmmeHoBaHve npoaykTa | kaTteropus O kareropus (pab. gHein)

Pagpa6oTka neHavHra (LeHa 3aBvCUT OT oT 77 Q00 no 132.000
NMyHKTOB AOroBopa, AnsarHa,
noakatoUeHns 60ToB A4S PACChIIKA 1 T.4.)

PaspaboTka MHOroCTpPaHNUYHOro caiTa oT 132 000 Nno cornacoBaHuio

PagpaboTka MHTepHeT—MarasviHa oT 220 000 Nno cornacoBaHunio

PaspaboTka MOGWIbHOrO NPUIOXEHMS oT 330 000 Nno cCornacoBaHuio

Pagpa6oTka 1C n nHterpaums 1C 5 000

Paspa6oTka agMUHNCTPATIIBHO Mo COrnacoBaHMio
naHenv gnsa camnmta

\_

~— VIHTEPHET-PEKJIAMA

HacTpolika KOHTEKCTHOW peKnanbl oT 33 000
Anpekc.dnpekT

ConpoBoxaeHe KOHTEKCTHOI peknanmbl oT 33 000/mec.
AHpekc.dnpekT

CospaHue AHpgekc.busHec
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~ \WEB-O3AIIH

CtoumocTb (py6.)

Cpoku paspaboTki

HawnmeHoBaHve npoaykTta 1 kaTeropwus 2 kateropus (pab. nHeit)

CallT - neHpuHr oT 28 000 cornacoBaHuio

Caint - BuamnTka (fo 3—X CTpaHuL,) ot 17 @00 cornacoBaHuio

MHorocTpaHuyHbIA canT oT 33 000 cornacoBaHuio

/IHTepHeT-MmarasviH oT 55 000 cornacoBaHuio

Mo6wnbHoe npunoxeHne oT 44 Q00 cornacoBaHuio

PepunsainH camta oT 6 900 cornacoBaHuio
3a CTpaHuLy

CospaHrie npoJaouLNX PeKNaMHbIX oT 2 500 COrnacoBaHuo
6aHHepoB Ha caiT

HanonHeHme cTpaHuL, ¢ FOTOBbIMIA TEKCTaMIM 1 po 50 cTp.
N n3o6padkeHnamI (3a CTPaHNLY)

HanonHeHme cTpaHuL, KaTanora no rotoBow 2 po 200 cTp.
Tabnuue (3a cTpaHuLy)

HanonHeHe cTpaHuL, ¢ HanmcaHneM TEKCTOB,
NoVICKOM 11 06pabOTKOW N306paxKeEHNI
(3a cTpaHmLy)

Bazoag onTumusawumg / 3anonHeHme 280 (npwn Hann4nA 2 po 200 cTp.
TEroebix nosnew (3a CTpaHuLy) KHOYUEBDBIX CNOB)

N

~—  OJNIEMEHTbBI ®/IPMEHHOIO CTI/IJ1A

JloroTuin 3 500 6 700

BusmntHas (anckoHTHas,
HakonvTenbHasa) KapTodka

HaHeceHme nso6pa’keHns Ha CYyBEHNPHYIO
npoaykuyio (pyuka, 6penok, saxurasnka,
6elicbornka, GaHgaHa 1 T.M.)

PaspaboTka brandbook (koHuenuuws 6peHaa:
dunnocodusd, Mccrs N MapPKETHIOBas CTRaTervs;
npeseHTauyia norotmna; GripmMeHHbie WpndTbi;
PrpMEHHbIe UBETa; CTWb UNOCTPAaUMN, rpadrka
N NaTTepHbl; AvsalnH HocuTenein)




CI“" . /<digital agency>

~—  OJNEMEHTbI ®/IPMEHHOIO CTI/IJ1A

CtoumocTb (py6.)
Cpoku paspaboTki

HavmeHoBaHvie npoaykTa 1 kaTeropus 2 kateropust (pab. oHein)

BnaHk nncbma 2-3

DuUIpMEHHBI NepcoHax (OTPrICOBKA) 7-01

MpesenTauus B pdf (1@ cTtpaHul) B
drpMmeHHOM cTine

BnokHoT, nakeT, KOHBEPT

Manka

I'IpmrnameHme, OTKPbITKa

YnakoBka (kopo6ka 1 T4.)

OTIKeTKa

N

— PA3PABOTKA MO PADI/II/I

JNnctoeka (A4, AS) 2 D00

EBpo-6ykneT A4, 2 cnoxeHuns 5 000

Byknet (1 cnoxeHvie, 4 nonochl), 3 500
A4, A5 B roTtoBOoM fusaliHe

I3o6parkeHne ons peknamol

lMnakat (noctep, adpumwa) A3, A2, Al

Bun-6opa (WWTbl ANs HAPY>XKHOI pPeKambl)

KaneHzapb B dpMeHHOM cTine

BuayanbHas KOHLEeNLLS 0ONOXKIA 11 pasBopoTa
(6poLwtopa, KaTanor, XypHan)

[wnszariH n BepcTka nonocbl A4 B pamkax
YTBEPXAEHHOIO AVi3aliH—MaKeTa 11 Hanymns
TekcToB (1-2 kapTMHKIK Ha pa3BopoT), oT 10 cTp.
(6poLwtopa, KaTanor, XKypHan)
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CIn*

— PA3PABOTKA MO PADIII

CtoummocTb (py6.)

HawnmeHoBaHve npoaykTa ] kaTteropwms 2 karteropuis

Cpoku pazpaboTki
(pab. aHeln)

[inzaiiH n BepcTtka nonocbl A4 B pamkax
YTBEPXAEHHOIO AV3aliH—MaKeTa i Hanmus
TekcToB (3-5 kapTyHOK 1 cxema/He6onbLuas
Tabnmua)

[OwnszaliH n BepcTka nonocbl A4 B pamkax
YTBEPXAEHHOIO AVi3alriH—MaKeTa i Han4us
TEKCTOB (CNOXHas BepCcTka ¢ 60MbLUIM
pasmepom Tabnuil, NoICKOM 11 06paboTKOM
KapPTUIHOK)

N

~— COUVIAJIbHbBIE CET/

OdopmnerHume rpynnbl BK nnn TT (aBatap,
Wwanka, KapTouKy ycnyr, wabnoH nocrta)

MocTtbl BK 600 3a nocTt

KapTtoukmn ToBapor (BK, Ozon, \WB) 2000 3a kKapTOUKy

N

~—  AHV/IMALIIOHHbBIE NSGOBPAXEHIISA

BaHHep 5 500 16 000

MepeBepcTka nop pasmep 3 300
(conocTaBViMble NPONOPLLIA)

MNepeBepcTka nop pasmep
(HeconocTaBViMble MPOMNOPLLIN)

OTKpbITKa
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~—  OONOJIHITEJIbHbIE PABOTbI

CtoummocTb (py6.)

Cpoku paspaboTki

HavmeHoBaHve npoaykTa 1 kaTeropuwis 2 kateropus (pab. aHeln)

CospaHvie nHavBYAYanbHO 7 000 13 500 3-5

mnn IOCTpaLI,VIIﬂ/CDOTOKOJ'II'Ia)Ka

Habop TekcTa (3a 1000 3H)
KonupaliT, HanncaHve TekcTa (3a 1000 3H)
Llndppoeas npeameTHas ¢oTocbemka (3a LWT)

BblesgHas umdpposaga potocbemka (MHTEpPbepbI, oT 11 000 (pon.
BKCTepbepbl 1 T.M.), MUHMYM 2 Yaca 06opyAcEaHIE)

OdopmneHne noptdonmo pdf

COMPLEX INTERNET MARKETING




